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Media universe 

Campaigns, ads, social media, news & 

more  

Off-package 

information 

In-store signage, QR 

code link, apps with 

product info 
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On-Package 

Information 

Sources of product 

and packaging 

information available 

to consumers
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Which of these logos indicates that something is recyclable?



4

None of these logos indicates that something is recyclable

Resin Identification Code for PET 

Green Dot means the manufacturer has 

paid a financial contribution to a qualified 

national packaging recovery organisation

This symbol means that a package is considered 

biodegradable by Indonesian packaging regulation 

Australasian Bioplastics Association Home 

Compostable Logo
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Public Domain Symbol for Recyclable 
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Recommendations from Can I Recycle This report 

1) Businesses should follow the Guidelines for Providing Product 

Sustainability Information in their plastic packaging 

communications.

2) Definitions about the content and reusability of plastic 

packaging need to be harmonised at a global level.

3) Standards, labels, and claims need to better reflect actual 

conditions.

4) The use of the ‘chasing arrows’ symbol should be restricted to 

indicating recyclability.

5) Informative and verified recycling guidance labels should be 

adopted and proper use enforced.



5 Best Practices for Messaging to Avoid Plastic Waste

7



#1 Make it Relevant 

● Minimize ‘distance’
○ Geographic: Connect impacts at community level 

○ Temporal: This is an issue now, not in the future

○ Mental: This is impacting ‘people like me’ 

○ Handwritten signs

○ NOT “for future generations” or “for the earth”

● Customize messages to specific 

audiences 
○ Phase of life / transitions 

○ Understanding challenges of particular segments, 

e.g., men find carrying empty reusable shopping 

bags into grocery stores emasculating 

○ Align with other concerns, e.g., health, cost, 
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#2 Make the behavior ‘just how we do things’ 

● Make the best choice the default option

● Reinforce good social norms – normalize 

good behavior 

● Be careful not to inadvertently reinforce 

bad norms

● Use role models / celebrities / influencers 
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#3 Tell People What to Do, Not Only What Not to Do

● Don’t stop at awareness 

● Be specific

● Be inclusive 

● Show that it matters 
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#4 Catalyze Commitment

● Turning intentions into action

● We like to think about ourselves as people who 

do what we say

● Use public commitments, relevant locally 
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#5 Tap Positive Emotions (Avoid Fear and Guilt)

● Focus on eliciting pride, love, 

optimism, and hope 

● Use humor! 
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